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NSUAT 1 Must Have Digital Skills
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1.2 Technology & Customer Experience
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1.3 Expert Data Analytics
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WMTUAT 2 Customer Experience Innovation
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2.2 Hyper-Personalization
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L‘Vliuﬁﬁ 4 Customer Data Platform (CDP)
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NSUAT 5 Marketing Become More Intelligence

5.1 Real-Time Marketing
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5.2 Intelligent Engagement
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L‘Vliuﬁﬁ 6 Media Will Be Interconnected, Assistive & Commerce
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6.1 Ephemeral Content will Keep Gaining Popularity
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6.2 Niche Social Platforms will Perform Well
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6.3 Social Commerce will Expand
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6.4 Video is Going Bigger, Cheaper, Interactive & Shoppable
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6.5 Dedicated Content for Mobile
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6.6 Audio will Make its Place into Social Media
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6.7 Micro-Influencer are The Next Big Influencers
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